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Dear Program Producer:
Whether you are a new client or an old friend who has been with us since we began business in
1992, we welcome you with great enthusiasm to our new broadcast home in Falls Church,
Virginia.
Our May 2014 studio/office move and the concurrent transfer to a new transmitter site provides
you with both an attractive digital studio environment AND an increase in transmitting power to
50,000 watts — the highest possible radio power.
Much planning and preparation has gone into making these facilities work well for our clients.
Here’s what we have to offer:
•
•
•
•
•
•
•

Digital quality broadcast audio from cutting-edge studios.
HD 1080p TV video of our in-studio programs.
Live Stream and archive of previous programs on our website.
New screening and call rooms for each studio.
New iPhone and Android phone apps for listeners.
Dedicated listen-line from any phone, using patented technology.
Completely redesigned website.

As our many long-standing customers can attest, New World Radio will do whatever we can to
ensure that the broadcast quality of your program is unsurpassed.
We hope that the following broadcasting guidelines and helpful information will bring you
satisfaction and success with your listening audience. If you have any questions, suggestions,
or concerns, don’t hesitate to contact us.
Welcome to our world,
NEW WORLD RADIO GROUP

Alan Pendleton
President

1

SECRETS OF SUCCESSFUL ETHNIC PROGRAMMING
Co-hosts Ideally, your program should have co-hosts—male and female often works well, providing a good
balance and appealing to both males and females within the community.
Presentation Your hosts’ presentation should be as friendly and as authoritative as possible.
“Catchy” Title Find a “catchy” title for your program, preferably more contemporary than academic. This will help
attract a wider demographic when the program is marketed in community newspapers, newsletters, by word of
mouth, etc.
Program Theme Open and close each program with a program theme—perhaps in the form of particular music or
a meaningful phrase. This repetition can generate excitement and tell listeners that they are at the right place on
the dial. At the beginning, it conveys the message: “We’re about to start!” At the end, it communicates the idea:
“Tune in next time!” This provides continuity and ties the whole program together. Music generally is the best
program identification.
Highlight Main Topics Start by mentioning the main topics for the day’s program, sort of a rundown of why people
should stay-tuned. Music, recognition of birthdays & anniversaries, local community story, etc.—a quick review of
what’s coming up.
Effect on Local Community If your program has local and national news, tailor it so that the effects on the local
community are clear. This can be done in headline or story form.
News From “Home” Your program should include international news and information that affects the local
community and delivers news from the “home country.” Present this in a separate segment and make it as
entertaining as possible—sports news, entertainment news, general interest stories, and, of course, politics. You
can coordinate with your embassy in Washington each week.
Good Blend of Music Your program should have a good blend of music that appeals to both older and younger
listeners, if possible. Music is a nice way to lighten the program, make it flow, and “tie” it together. It can be both
traditional and contemporary.
Commentary It’s a good idea to include some commentary—about 3-5 minutes. This allows the program to reach
into the community for varied opinions, which will help integrate your show within the community and might also
help with financial support. Commentary could be from well-known national and local leaders and from local
business, civic, and academic leaders.
Helpful Information Provide helpful information targeted to your community about such topics as how to achieve
citizenship, permanent residence, student and work visas, visa extensions, etc. Your program may be the only
source of information your listeners have.
Listener Participation Asking listeners to participate on the phone gives immediate community response and
generates discussion within the community. You could try a call-in topic of the week and have listeners respond.
“Tune in Next Week” End each program with a quick synopsis of your next show. Not only will this perk up
listener interest and spark conversation within the community, but it’s also a good discipline for the producers to
always look ahead!
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MARKETING IDEAS FOR
FINANCIAL SUPPORT OF RADIO PROGRAMS
♦ Approach any retailer who is interested in doing business with your community. These
prospective supporters will generally run commercial announcements of one minute (:60)
or 30 seconds (:30) in length.
♦ You can sell sponsorships of your program’s features for a special price. For example, ask
someone to sponsor the international news segment, the commentary, the song of the
week, the call-in topic, the sermon, etc.
♦ You can sell up to three participating sponsorships for each program. These participating
sponsorships are sold at a special price because they highlight the sponsor and put them in a
special position within your program. You can still run other separate commercials
alongside participating sponsorships.
♦ You can also sell total sponsorships—the opportunity for one advertiser to sponsor your
entire program, with no other commercial announcements. You might consider this for
programs dedicated to major news events, major local celebrations, major holidays, etc.
♦ Ask all advertisers for a commitment. Because this is a radio program for the Community,
the financial supporters receive two benefits for their support:
o

First, and most importantly, they are advertising to a very specific group that is difficult
to target in any other way as a group. Thus, they can expect to receive beneficial
business results for their financial investment.

o

Second, they are helping to make this program possible and assisting in a true
community service. The commitment should be for a minimum of 13 weeks when
selling commercial announcements. Sponsorships can be sold for shorter duration.
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NEW WORLD RADIO (NWR)
WUST – AM 1120 – WASHINGTON

STATEMENT OF PROGRAM POLICY
The Program ("Producer") agrees to cooperate with NWR in the broadcasting of programs of the
highest possible standard of excellence and for this purpose to observe the following regulations
in the preparation, writing, and broadcasting of its programs:
1. Respectful of Faiths The subject of religion and references to particular faiths, tenets, and
customs shall be treated with respect at all times.
2. No Denominational Attacks Programs shall not be used as a medium for attack on any
faith, denomination, or sect or upon any individual or organization.
3. Controversial Issues Any discussion of controversial issues of public importance shall be
reasonably balanced with the presentation of contrasting viewpoints in the course of overall
programming; no attacks on the honesty, integrity, or personal qualities of any person or
group of persons shall be made during the discussion of controversial issues of public
importance; and during the course of political campaigns, programs are not to be used as a
forum for editorializing about individual candidates. If such events occur, NWR may require
that responsive programming be aired at the expense of the Producer. And the Producer
shall be liable for payment of any claims, damage, judgment, or FCC fines incurred as a
result of such broadcasts.
4. Donation Solicitation Requests for donations in the form of a specific amount, i.e. ,$1.00 to
$5.00, shall not be made if there is any suggestion that such donation will result in miracles,
cures, or prosperity. However, statements generally requesting donations to support the
broadcast or church are permitted.
5. Treatment of Parapsychology The advertising or promotion of fortune telling, occultism,
astrology, phrenology, palm reading, or numerology, mind-reading, character readings, or
subjects of the like nature is not permitted.
6. No Ministerial Solicitations No invitations by the minister or other individual appearing on
the program to have listeners come and visit him or her for consultation or the like shall be
made if such invitation implies that the listeners will receive consideration, monetary gain,
or cures for illness.
7. No Vending of Miracles Any exhortation to listeners to bring money to a church affair,
service, or other event is prohibited if the exhortation, affair, or service contains any
suggestion that miracles, cures, or prosperity will result.
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8. Sale of Religious Artifacts The offering for sale of religious artifacts or other items for which
listeners would send money is prohibited unless such items are readily available in ordinary
commerce or are clearly being sold for legitimate fund-raising purposes.
9. No Miracle Solicitation Any invitations to listeners to meet at places other than the church
and/or to attend other than regular services of the church is prohibited if the invitation,
meeting, or service contains any claim that miracles, cures, or prosperity will result.
10. No Plugola or Payola The mention of any business activity or "plug" for any commercial,
professional, or other related endeavor, except where contained in an actual commercial
message of a sponsor, is prohibited.
11. No Lotteries Announcements giving any information about lotteries or games prohibited by
federal or state law or regulation are prohibited.
12. No "Dream Books" References to "dream books," the "straight line," or other direct or
indirect descriptions or solicitations relative to the "numbers game," the "policy game," or
any other form of gambling are prohibited.
13. No Numbers Games References to chapter and verse numbers, paragraph numbers, or
song numbers that involve three digits should be avoided and, when used, must relate to
the overall theme of the program.
14. Election Procedures At least ninety (90) days before the start of any primary or regular
election campaign, Producer will clear with NWR's general manager the rate Producer will
charge for the time to be sold to candidates for the public office and/or their supporters to
make certain that the rate charged is in conformance with the applicable law and station
policy.
15. Commercial Limitations Producer will provide, for attachment to the station logs, a list of
all commercial announcements broadcast in its programming.
16. Required Announcements Producer shall broadcast (i) a Station identification
announcement at the beginning of each hour if Producer's program is more than one hour
in duration, (ii) an announcement at the beginning and end of each program to indicate that
program time has been purchased by Producer, and (iii) any other announcement that may
be required by law, regulation, or Station policy.
17. Credit Terms Advertising Pursuant to rules of the Federal Trade Commission, no advertising
of credit terms shall be made over the Station beyond mention of the fact that, if desired,
credit terms are available.
18. Commercial Record-keeping Producer shall not receive any consideration in money, goods,
services, or otherwise from any person or company for the presentation of any
programming over the Station without reporting the same in advance to NWR's president or
vice president and broadcasting and logging any sponsor identification required by FCC
Rules.
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19. Licensee Discretion Paramount In accordance with the licensee's responsibility under the
Communications Act of 1934, as amended, and the Rules and Regulations of the Federal
Communications Commission, NWR reserves the right to reject or terminate any advertising
proposed to be presented or being presented over the Station which is in conflict with
Station policy or which, in NWR's or its president or vice president or chief engineer's sole
judgment, would not serve the public interest.
20. Programming Prohibitions Producer shall not broadcast any of the following programs or
announcements:
A. False Claims False or unwarranted claims for any product or service.
B. Unfair Imitation Infringements of another advertiser's rights through
plagiarism or unfair imitation of either program idea or copy, or any other
unfair competition.
C. Commercial Disparagement Any disparagement of competitors or
competitive goods.
D. Profanity Any programs or announcements that are indecent, slanderous,
obscene, profane, vulgar, repulsive or offensive, either in theme or
treatment.
E. Description of Bodily Functions Any continuity that describes in a repulsive
manner internal bodily functions or symptomatic results of internal
disturbances, and no reference to matters that are not considered
acceptable topics in social groups.
F. Illegal Products No advertising of tobacco products, illegal drugs, or any
other product that cannot lawfully be sold.
G. Call-in Permission No recording for broadcast or live broadcast of
telephone calls is permitted without first, off-the-air, asking and receiving
permission from the caller to record and/or broadcast the caller. (Call-in's
by listeners to a telephone talk show are exempted).
H. Calls for Violence No calls for listeners to resort to violent acts regardless
of the cause or goal.
I.

Calls for Government Overthrow No calls for listeners to act to overthrow
any local or state or the federal government.
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NEW PROGRAMMER’S CHECKLIST
Before your first program you must:
 Schedule time with the Production Director or your studio technician to record program
elements (i.e., intros and outros, bumper music, special sounders, sponsorship commercials,
announcements, etc.). All production time MUST be scheduled in advance and is available
on a first come, first served basis.
 Purchase or bring 2 CDs—one for recording your program (or as a backup if your program is
ordinarily live), the other for archiving your commercials/announcements/music beds, etc.
CDs are digital in format and hold more than 60-minutes of material. They can be
purchased through the station for $1 each, but are cheaper if bought elsewhere in bulk.
Music stores usually carry them.
Before each program you must:
 Provide a written “program log” if you need studio technician assistance with your program
(see sample in WUST Programmer Instruction Kit). The log should contain a list of program
elements for each live program or recording session. We will provide a form that you can
fill out. This list will tell the studio technician what he or she needs to be doing for you
during your program.
 Provide a “Program Report” and “Broadcast Music License Log” (if applicable) for each
program (see samples in WUST Programmer Instruction Kit). These are due when you
arrive to do your live program or recording session. If your program is produced off-site,
you must email us an electronic copy when you send us your program. The FCC requires
both these forms.
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WUST BROADCAST GUIDELINES
BROADCAST MEDIA
♦ BACK-UP. Whether your program is live or pre-recorded, WE NEED AN “EVERGREEN”
BACK-UP OF YOUR PROGRAM—that is, a version that can run on any date—in case there
are broadcast difficulties. This back-up will be aired if you are delayed or unable to
broadcast at the scheduled time.
♦ PRE-RECORDED. Supply us with your program on a CD or USB drive, or send us the
program via eMail using MP3 formatted files to our “Send This File” FTP Service. Clearly
note your file with: (1) PROGRAM TITLE and (2) LENGTH OF PROGRAM. We can’t
guarantee your program will air as scheduled unless the program title, date, and time are
clearly marked on the broadcast material.
♦ OLD MEDIA. We cannot air your program from cassettes, reel-to-reel tapes, or other magnetic
media, since the audio quality of these older-style media are unacceptable for broadcast.
♦ TIMING. Ensure that your media are broadcast ready and timed out to match our broadcast
clock—28 minutes for a ½-hour program and 54 minutes for a 1-hour program.
♦ BROADCAST RIGHTS. New World Radio reserves the right to make copies of each prerecorded program, record each live program, or not air a program that it finds
unacceptable.
♦ PROGRAM RETENTION. If New World Radio records your program for archival purposes,
your last, most recent program will be stored on our servers accessible through our
website [wust1120.com] and can be downloaded to any playback device. We only record
and retain the LAST program; when you air another program, the previously recorded
program is deleted. If you would like your show recorded onto CDs, you must inform the
studio technician at or prior to the time of broadcast so the proper recording device can
be configured. NO MORE THAN 2 COPIES, please.

SCHEDULE
♦ Please prepare in advance for your time in the studio.
♦ As the measurement by which we start and end programs, our studio clocks follow the official
U.S. Government time clock (www.time.gov ) as determined by the National Institute of
Standards and Technology for the Eastern U. S. time zone, coordinated Universal Time -4 hours
Daylight Saving Time or -5 hours Standard Time. If you are sending your audio to us from a
remote location, you will need to synchronize to this clock.
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♦ All pre-recorded broadcast materials (other than via Internet) should be delivered to the studio
technician on-duty
o at least 24 hours in advance of its scheduled time for programs airing Tuesday through
Friday, and
o no later than 5:00 p.m. Friday for programs airing Saturday, Sunday, or Monday.
♦ Internet-delivered programs (via eMail or MP3 formatted file using “Send This File” FTP Service)
must be sent at least 2 hours prior to broadcast and the studio technician on duty MUST be
notified by PHONE by calling 703-532-0400 when the audio is ready.
♦ If your program airs via call-in telephone, Skype™ or digital codec unit, contact the
studio technician by telephone at least 10 minutes before broadcast. If they are not
contacted in time, studio technicians are instructed to play the designated back-up
recording or, if none has been furnished, to broadcast another program or music.
♦ If your program is scheduled to broadcast live, please arrive at least 15 minutes before your onair time.
♦ If you need studio technician assistance with your program, please provide the studio
technician with a written log (see sample) indicating the order of events in your program,
showing when you wish to break, whom you would like the studio technician to contact
as guests, and any specific directions. Make your instructions as clear as possible.
♦ Rehearse your cues with the studio technician before your broadcast. If there is any onair confusion or if a technical error is made, be professional and be prepared to continue
immediately with other material. Remember.... the show must go on!!! Live radio is
subject to unforeseen circumstances that are sometimes unavoidable. You are ultimately
responsible for producing your broadcast and must accept this as a condition for
broadcasting from our studios.
♦ NO FOOD or DRINKS are permitted in our studios. Producers are responsible for damage
caused by food and ALL drinks (including water). Producers are also responsible for
damage to, or defacement of, equipment that is not reported to the studio technician
prior to commencement of studio use.
♦ No children under 16 are permitted in the studios unless they are appearing on a live
program.
♦ Please vacate the studio quickly after your broadcast and leave it clean. The transition
time between shows may be as little as two or three minutes.
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PROGRAM REPORT

AS REQUIRED BY THE U.S. FEDERAL COMMUNICATIONS COMMISSION

TODAY’S DATE::
PLEASE SUBMIT AT
TIME OF BROADCAST

FTP USERS
MUST SUBMIT FORM

DAY OF THE WEEK:
PROGRAM TIME:

PROGRAM NAME

I hereby certify that the following is a complete and accurate listing of all commercial announcements, including announcements of a
personal nature, for which a charge was made and which were included in the program covered by this report.

ADVERTISING OR PROMOTIONAL ANNOUNCEMENTS BROADCAST
Name of Advertiser
Length of Ad
Product or Service Advertised

PROGRAM CONTENT: (COMPLETE A SUMMARY OF YOUR SHOW INCLUDING TOPICS AND GUESTS)

IF YOUR PROGRAM CONTAINS ANY OF THE FOLLOWING, YOU MUST OBTAIN PERMISSION FROM NEW WORLD RADIO AT LEAST ONE
(1) DAY BEFORE BROADCAST—TWO (2) DAYS BEFORE IF THE SHOW IS ON A WEEKEND—AND YOU MUST COMPLETE A DIFFERENT
AND EXPANDED PROGRAM REPORT. CONTACT WUST FOR THE EXPANDED FORM.

•
•
•
•
•

Appearance by a domestic (U.S.) political candidate
Discussion of a domestic (U.S.) political candidacy or referendum issue
Any request for contributions, conducting a "giveaway," contest, drawing or prize award.
News (when the news is furnished by an outside source)
Program material not prepared by you (speech, sermon, dramatic presentation, music, etc.)

I hereby certify to New World Radio that the total program covered by this report does not contain obscene, profane, or indecent
language, personal attacks, lottery information, information regarding fraudulent schemes, incitements to violence or commission
of a crime, illegal or unethical advertising, or advertising for the sale of cigarettes. I have read and understand the New World
Radio rules and regulations that explain the items used above on this form and understand that my failure to provide complete
and accurate information concerning the program covered by this report is grounds for the cancellation of my contract and/or
relationship with New World Radio.

Name:

Sign:

rev. 4/14
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SAMPLE
½‐HOUR PROGRAM TIME‐CLOCK

00:00

Station advertisements/announcements

00:02

Program Sponsorship I.D.

00:02:10

Introduction to show

Briefly introduce your program’s topic for the day and any guests, talk a little
about current events that affect your community, weather, items of public
interest, and mention your primary sponsor. Give out station call‐in phone
numbers and the station’s call letters and frequency.
00:03

Music bumper into commercial break

Remind listeners to keep listening by highlighting what is coming up after the
break. (If you don’t have commercials, we can provide PSAs and promos for
other programs on the station–other programs will be promoting your program
also.)
00:05

Bumper Music back into program

00:07

Program Content

Interview guest, discuss the topic of the day, etc. Again give out station call‐in
phone numbers, station ID, and dial frequency. Before the next break, remind
listeners to keep listening by highlighting what’s coming up after the break.
00:19
00:21

Bumper Music into 2nd commercial break
Bumper music back into program

If you are taking calls, begin by announcing the call‐in phone numbers.
00:23

Final segment of program

Conclude interview, wrap up program.
00:27

Wrap up Program

Promo your next show (topic/guest etc.). Say goodbye and thanks for tuning in.
00:27:50

Outro

00:28:50

Program Sponsorship I.D.
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SAMPLE
½‐HOUR BROADCAST CLOCK
New World Radio

Announcements

Program Sponsorship
I.D.
Introduction to Show
Music bumper into
commercial break
Bumper Music back
into program

Program Content

Bumper Music into 2nd
commercial break
Bumper music back
into program
Final segment of
program
Wrap up program
Outro
Announcements

Program Sponsorship
I.D.
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SAMPLE

1-HOUR PROGRAM TIME-CLOCK
00:00

Station advertisements/announcements

00:06

Program Sponsorship I.D.

00:06:10

Introduction to show

00:07

Music bumper into commercial break

00:09

Bumper Music back into program

00:12

Program Content

00:25

Bumper Music into 2nd commercial break

00:27

Bumper music back into program

00:30

Program Content

00:45

Bumper Music into 3rd commercial break

00:47

Bumper music back into program

00:50

Final segment of program

00:56

Briefly introduce your program’s topic for the day and any guests, talk a little
about current events that affect your community, weather, items of public
interest, and mention your primary sponsor. Give out station call-in phone
numbers and the station’s call letters and frequency.
Remind listeners to keep listening by highlighting what is coming up after the
break. (If you don’t have commercials, we can provide PSAs and promos for
other New World programs–other programs will be promoting your program.)

Interview guest, discuss the topic of the day, etc. Again give out station call-in
phone numbers, station ID, and dial frequency. Before the next break, remind
listeners to keep listening by highlighting what’s coming up after the break.

If you are taking calls, begin by announcing the call-in phone numbers.

If you are taking calls, begin by announcing the call-in phone numbers.
Conclude interview and thank guests.
Wrap up program,

Promo your next show (topic/guest etc.). Say goodbye and thanks for tuning in.

00:58:40

Outro

00:59:40

Sponsorship Id

00:59:50

FCC Legal Station I.D.
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SAMPLE

1-HOUR BROADCAST CLOCK
New World Radio

Program Sponsorship
I.D.

Announcements
Program Sponsorship
I.D.

Outro
Wrap up program

Introduction to Show

Final segment of
program

Music bumper into 1st
commercial break

Bumper music back
into program
Bumper Music back
into program

Bumper Music into 3rd
commercial break

Program Content

Bumper Music into 2nd
commercial break

Program Content
Bumper music back
into program
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MUSIC LICENSING REQUIREMENTS
Under existing law, artists, composers and musicians have a right to be paid for the radio
broadcasts of the songs they have created. As you probably know, consumers can buy these
items at a store and play them as much as they want. However, broadcast of such music is
considered a "performance" and the composers/copyright holders are entitled to receive
money for their performance.
To eliminate the need for broadcasters to contact each composer to negotiate the fees for
performances, composers have assigned their rights to certain music licensing organizations
that, in turn, issue licenses to each broadcast station giving it the authority to broadcast such
recorded music.
Because very little music is played on WUST compared with regular "music stations," we pay
our music license fees on a "per song" basis. This means we must keep a record of each song
aired on the station.
One of the free benefits New World Radio provides for you is that we pay for the rights to
broadcast the songs you may use on your show.
Unlike some other stations, New World Radio does not try to recover these fees by charging
you separately for music you play during your broadcast. We pay these fees at no cost to you.
But you must assist us on a regular basis by completing the "Broadcast Music License Log."
As long as you do so, we will pay the fees. If you fail to do so, you will have to pay.
You may print out the blank form below or request an electronic copy.

15

INSTRUCTIONS FOR FILLING OUT MUSIC LOG FORM
The log is easy to fill out. Refer to the media sleeve or “liner notes” for the information.
Column  refers to each 15-minute segment of your program when the song occurs. For
example, let's say your program airs from 11:00 am to 12:00 noon. Your program is prerecorded and you play a song at 18 minutes into the program. In column , during the
segment provided, write 11:15 -11:30 (because the song is played in the second 15-minute
segment of your show).
In column , write the name of the song.
In column , list ALL the writers or composers giving FULL names.
In column , write the name of the music publisher or recording artist.
In the last columns, there is a place to check  the name of the music licensing organization.
The name "BMI," "ASCAP," "SESAC," or some other name should be listed on the music
package. Check the appropriate column under BMI, ASCAP or OTHER. (Check  "Other" when
there is a name other than BMI or ASCAP, or if no name is listed.)
The completed form must be:
1. Mailed with or otherwise accompany your recorded media to the station, or
2. Given to the studio technician on duty in the station after your live show, or
3. Sent electronically to the station after your satellite or codec or phone or FTP
transmission of your program to the station.
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BROADCAST MUSIC LICENSE LOG

1
Elapsed Time (minutes)

00:00 TO 15:00
TIME MUSIC
PLAYED
SPECIFY AM OR PM

2

3

TITLE OF COMPOSITION

WRITERS/COMPOSERS

DO NOT ABBREVIATE

PLEASE USE FULL NAME

TITLE OF COMPOSITION

WRITERS/COMPOSERS

DO NOT ABBREVIATE

PLEASE USE FULL NAME

TITLE OF COMPOSITION

WRITERS/COMPOSERS

DO NOT ABBREVIATE

PLEASE USE FULL NAME

TITLE OF COMPOSITION

WRITERS/COMPOSERS

DO NOT ABBREVIATE

PLEASE USE FULL NAME

4
PULBLISHERS AND/OR
RECORDING ARTIST

BMI

ASCAP

PULBLISHERS AND/OR
RECORDING ARTIST

BMI

ASCAP

PULBLISHERS AND/OR
RECORDING ARTIST

BMI

ASCAP

PULBLISHERS AND/OR
RECORDING ARTIST

BMI

ASCAP

SESAC
OR
OTHER

Elapsed Time (minutes)

16:00 TO 30:00
TIME MUSIC
PLAYED
SPECIFY AM OR PM

SESAC
OR
OTHER

Elapsed Time (minutes)

31:00 TO 45:00
TIME MUSIC
PLAYED
SPECIFY AM OR PM

SESAC
OR
OTHER

Elapsed Time (minutes)

46:00 TO 60:00
TIME MUSIC
PLAYED
SPECIFY AM OR PM

NAME OF YOUR PROGRAM____________________________________DATE OF BROADCAST_______________
THIS IS A LEGAL DOCUMENT. NEW WORLD RADIO IS REQUIRED BY LAW TO PROVIDE THE ABOVE INFORMATION TO MUSIC LICENSING AGENCIES TO
COMPENSATE ARTISTS & COMPOSERS FOR THEIR WORK. AS A CONTRACTED CLIENT OF NEW WORLD RADIO, IT IS YOUR RESPONSIBILITY TO PROVIDE
Rev. 03/14
A COMPLETE LIST OF THE MUSIC YOU PLAY DURING YOUR PROGRAM.
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SESAC
OR
OTHER

VIDEO BROADCASTING
New World Radio has introduced LIVE TV of your radio program. Our “visual radio” is a product
specially designed to create entertaining, compelling TV-content from your radio show without
requiring extra staff. It enables program broadcasters like you to take radio broadcasting to
the next stage, making it fun to create and to watch.
You don’t have to worry about operating the cameras — just concentrate on making a good
radio show while at the same time you create compelling TV. Visual radio gets more listeners!
New World’s visual radio is a combination of camera switching, dynamic digital video effects
and graphics overlays with real-time updates and audio control. Each studio has two 1080p
High Definition professional grade cameras.
We will train you how to conduct LIVE interviews using SKYPE in real-time without audio delay.
We’ll show you how to put scrolling text at the bottom of the video and place any kind of
graphic from the Internet to support your show. This means you can also put any type of
graphic information on the TV.
Before you know it, you will be producing your own TV show, right from WUST’s radio
broadcasting facility!
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WUST CONTACT INFORMATION
Address
New World Radio
WUST-AM 1120
2890 Emma Lee Street, Suite 201
Falls Church, VA 22042

Phone Contact
Main Office:
Call-in number for live broadcasts:
Office Fax:
AudioNow™ Listen Line:

703-534-0400
703-534-9878
703-891-1909
605-475-1700

Email Contact
General Information:
information@newworldradio.com
Send public service announcements: psa@newworldradio.com

Website:

www.wust1120.com
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